
Direct

Indirect

SEO

Email / Mail (including FedEx) Video / Brochure

Cross Promotion

Advertising

Customer Referral Program

New Customer Discount
Musical Jingle

Free Gift with Every Purchase

Cereal Box

Reach Out to Specific Community

Flash Mob

Kiosk / Display at Mall / Commercial Site

Network in Person

Co-Branding

Stickers of Brand / Sayings / Collectibles

Speaking Engagement

Paid Sponsors

Influencers

Host a Contest

Branded Clothes and Accessories

Brand Ambassadors

Write an Article

Tell a Story
Start a User Group

Sponsor an Event

Newsletters
Free Guide Directly Related to Product

Participate in Trade Show or Conference

Salespeople

Telemarketing

Word of Mouth

Blog on Own / Guest Website

Customer Benefits on Own Website

Create Exclusive Club

Facebook / LinkedIn Pages

Host Informational Webinar

Press Releases

Product Reviews on Own Website
Tweet in Niche

Video of Company's Story on Own Website

Video That Can Go Viral on Social Media

Video That is Informational on Own Website

Associate with a Cause
Be Your Product's Biggest Fan

Customer Product Reviews

Customer Loyalty Program

Advertising on Social Media

Advertising on Paid Search

Reference Customers
Signage / Billboard

Target Competing Products

Digital

Physical

A “must have” buyer reach program
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